
THE SPACE YOU LEAVE BEHIND 

IS AS IMPORTANT AS THE SPACE YOU FILL
SOME OBSERVATIONS ON NORTH AMERICAN ART PUBLISHING

Sandra Ludig Brooke
ARLIS/NA Annual Conference
March 22, 2015



òThe space you leave behind is as important as 

the space you fill.óñSusie Cooper

Susie Cooper, Kestrel Coffee Pot(1932). Earthenware. Image courtesy of the Victoria & Albert Museum



Ä Through seven decades of astonishing economic, social, and cultural change, the 
English ceramics designer Susie Cooper (1902-1995) managed to maintain 
consistently high aesthetic and manufacturing standards. Her stamina as a 
producer of fine goods for discriminating audiences, and her Zen -like maxim 
about ceramics patterns ñòThe space you leave behind is as important as the 
space you fillóñhave resonance in the context of todayõs session, which is about 
the art and business of art publishing in a period of destabilizing change .

Ä In the next fifteen minutes, I will only be able to touch upon a handful of North 
American projects, but I hope they will serve to represent some larger themes.  As 
art librarians, even as we embrace the new ñnew content and new modes of 
authoring and book production ñwe recognize that legacy content and formats 
are still utterly relevant. Digital publishers are experimenting and venturing into 
new terrain. Art e -books arenõt òpainting overó their printed forebears. As a 
consequence, the territory that art librarians must cover is not simply evolving. Itõs 
expanding, and we must pay as much attention to the spaces we are leaving 
behind in our collections, as to those we seek to fill.



Just what is it that makes North American 

art publishing so different, so appealing?



Ä A quick disclaimer about the limited scope of this talk: òArt publishingó is a wide 
territory and there are interesting things happening across the spectrum. For 
example, thereõs the Brooklyn-based, e -magazine Triple Canopy , a not -for-profit 
that is experimenting with collaborative publishing. And the device -only, artistsõ e-
books published by Badlands Unlimited ña press founded by the artist Paul Chan. 
But today I will only be talking about monographic works from academic presses, 
museums, commercial galleries, and scholarly foundations ñthe bread and butter 
of art history publishing.  

Ä òNorth Americanó is also a òsoftó category at a time when transnational 
authorship and global book production are increasingly the norm. Take for 
example this recent òU.S.ó publicationña book by the Canadian artist Moyra
Davey. It was published by the Dancing Foxes Press in New York, but also bears 
the imprints of museums in Vienna and Philadelphia. The book was designed in 
Spain, and printed and bound in Belgium. My point is only that Iõm not pretending 
to claim that the projects I will discuss are somehow òdistinctively North 
American.ó Rather, they are representative of whatõs been happening in the U.S. 
and Canada this past year ñwhich undoubtedly echoes similar developments in 
art publishing worldwide. 



New books by first -time authors



Ä Iõll begin with an update on the Art History Publication 
Initiative ña Mellon -funded collaboration among four 
university presses that is nearing the end of a five -year grant 
cycle. The Duke, Penn, Penn State, and University of 
Washington Presses have so far published eleven of a 
projected forty art history monographs by first -time authors. 
Six are dual print and e -books, and the other five print only. 
The project was designed to address the economic hurdles 
to publishing a first, image -laden monograph. The grant 
allows the presses to provide young authors with expert help 
on obtaining image permissions for print and electronic 
publication. These first -generation e -books are available on 
multiple platforms ñcommercial and academic, for devices 
and on the desktop. 



AHPI e-book from Penn State University Press



Ä The AHPI presses have learned a lot about the 
production and economics of art e -books. One publisher 
said they were surprised at how well the AHPI e -books 
versions have done, accounting for 15 -25% of sales 
compared with 4% e -sales for other university press books. 
She speculated that e -publishing and print -on -demand 
might one day prove to be a cost -effective alternative 
for academic art books, especially because there is no 
cost penalty for having all color illustrations. The presses 
are applying to extend their grant, and we should look 
for several more of their dual -format monographs by first -
time authors over the next few years. 



Scholarly e -books for new audiences



Ä North of the border, the Art Canada Institute is also 

looking to publish dual -format art books ñbut with a 

focus on the audience rather than authors. The ACI is a 

recently -established, not -for-profit that aims òto promote 

an inclusive, multi -vocal Canadian art history to as broad 

an audience as possible,ó providing readersñfrom 

university students to òthose who never step inside a 
galleryóñwith peer -reviewed scholarship on Canadian 

art. 



Canadian Online Art Book Project e -book



Ä In just sixteen months, through their Canadian Online Art 

Book Project, the ACI has released twelve, open -access 

e-books that can be read online or exported as PDFs. 

They plan to produce six to eight new e -books each 

year, and will eventually publish all or some in print as 

part of an ACI Art Monograph Series. It is heartening to 

see so many private, corporate, and foundation partners 
supporting open -access art scholarship, and we can but 

wish the ACI continued success. 



Re-imagining the backlist



Ä In January, Yale University Press announced receipt of a major grant from the 
Mellon Foundation to develop an Electronic Portal for Art and Architecture 
Content. With its publishing partner, the Art Institute of Chicago, Yale will digitize a 
selection of some forty, award -winning titles from their combined backlists. Yale 
promises that the electronic editions will be more than simple PDFs, but it is not yet 
clear what enhancements will be offered. They do, however, promise to upgrade 
illustrations with new, color photography. 

Ä Besides making their legacy content ñas they say ñòmore meaningful for today,ó 
Yale wants to create new revenue streams for the press. What they see as really 
setting the Portal apart, is that clients will be able to òbuild their own booksóñto 
create customized remixes from multiple titles. The press envisions expanding the 
Portal to serve multiple publishers ñan electronic analog to Yaleõs extensive stable 
of museum distribution partnerships. It will be interesting to see if Yale can become 
an aggregator for scholarly art and architecture e -booksñand successfully 
market those books in chunks, and not just as complete tomes. Look for the beta 
of Yaleõs Electronic Art Portal in 2017.



Extensible catalogues raisonnés



Ä If there is a form of electronic publication that the arts 

community has embraced, it is the online catalogue 

raisonné. By hewing to established standards for 

authentication and documentation, and adding time 

stamps for revisions, publishers are persuading the arts 

community that online catalogues raisonnés can be an 

authoritative source ñas well as being more up -to -date, 
flexible, and accessible. Here are two recent North 

American releases. 



Underwritten by Mitchell -Innes & Nash



Ä The Paintings of Paul Cezanne is a collaborative project 
launched last November with funding from the Mitchell -
Innes & Nash Gallery and the International Music and Art 
Foundation. The principal authors are Walter Feilchenfelt 
and Jayne Warman who posthumously published John 
Rewaldõs catalogue of Cezanneõs paintings. The third author 
is the eponymous David Nash. This enhanced, open -access 
catalogue, offers major advantages over the 1996 Rewald 
volumes, not the least of which is full color photography. 
Embellishments include a concordance with the legacy 
Rewald and Venturi catalog numbers, a virtual 
reconstruction of Vollardõs dealer stock books, and a 
growing bank of supplemental images including vintage 
postcard views of the sites painted by Cezanne.



Artifex Pressõs latest release 



Ä ARTIFEX Press says something revolutionary is underway with 
their Tim Hawkinson Catalogue Raisonné that launched just 
a few weeks ago. ARTIFEX is an independent publishing 
company in New York that was spun off by Pace Wildenstein 
in 2009. This is their third published catalog, and they have 
eight more in development. The Hawkinson catalog has 
thoughtful enhancements like video documentation for his 
installations and motorized works, but what really sets it 
apart is the relative youth of the artist. As president David 
Grosz observes, òHawkinson is simply too young for a 
catalogue raisonn®!ó The idea is that this will be a living 
catalog, expanding over many years in concert with the 
artistõs career. 



The never -ending story



Ä For a limited time, ARTIFEX is offering their catalogs on a free 
subscription basis to registered users. The press realizes revenue 
from software licensing and presumably receives some kind of 
subsidy from Pace (this is not clear), but it remains to be seen if they 
will have sufficient funds to sustain their growing list of projects 
without subscription fees or other funding mechanisms. With digital 
catalogues raisonnés, the blessing of extensibility is also a curse for 
there is no òbacklist.ó Time rolls on, and exhibition histories, 
bibliographies, and provenance notes continue to expand. 
Indeed, long -term financial stability is a hurdle that every online 
catalogue raisonné will have to resolve ñthrough endowments, 
grant support, sales, or perhaps advertising. When some of them 
fail financially ñand some certainly will ñthe arts community will 
look to libraries to save these critical, scholarly resources. That is 
something art libraries must be thinking about now ñ
collaboratively, and in partnership with these pioneering art 
publishers. 



Museums in the vanguard



Ä MoMA made a big splash in 2014 with its first, digital -only 
publication. Picasso: The Making of Cubism, 1912 -1914 is a lavish 
production with interactive, 3 -D images, x -rays, and embedded 
videos. To reach the broadest possible audience, MoMA made 
two, parallel versions of the book ñan enhanced PDF for desktop 
users, and an IOS -based app for tablet readers. In one sense, 
MoMA showed the way forward with this award -winning 
publication, but it canõt exactly be called a òmodel.ó More than 
five years in development, Picasso was a tremendously complex 
and expensive undertaking that, according to its chief editor, even 
MoMA wonõt be able to repeat on this scale. Nonetheless, the 
premise of this project ñthat digital enhancements must be deeply 
integrated with the essays, that they are not mere embellishments, 
but inform the authorsõ observations and conclusionsñthis should 
be a touchstone for other art e -book developers. 



New print publishing venture


